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Abstract
The present paper aims at examining the effects of 

culture on the dynamics of entrepreneurship in Lithuania 

or social and cultural norms. The paper consists of 3 parts: 

last part reveals research results. In the light of the rapid 

evolution of mankind and the essence of civilization. It is 

or entrepreneurial activities authors often neglect the 
role of culture but without using a creative potential of 
human resources in the context of their unique cultural 

manage innovation processes and entrepreneurial 
activities. As stated by such global organizations as the 

the economy of culture and creativity countries also 

how culture affects the dynamics of entrepreneurship in 

the paper various interpretations of the concept of culture 
and its added value to the economy presented; followed by 

the conceptual model of the symbiosis of arts and business 
are provided. Having many cases of countries in terms of 
the development of the creative economy and arguments 
why it is important to encourage creativity in economy 

entrepreneurship enhancement initiatives in the European 

organizations emerges as a holistic approach which links 
literature and statistics review with the methodology of 

culture on entrepreneurship in Lithuania.
Keywords:

Introduction
Driven by the purpose to examine the effects of 

culture o
the concept of cu

such aspects as the way of living and everything 
what is created by human beings. The modern world 

material and immaterial sense; globalization and free 

what  culture is because this concept incorporates 
many aspects. Everyone understands culture in 

abstraction (uncertainty); for others it includes stone 

whole of ideas. All cultures are based on values that 

business ethic codes).

complex multi-system of ideas about the world and 
human beings that are essentially different from 

subjectivity or creation of spiritual values that 
determine the meaning of life. Andrijauskas (2001) 

the line between elite (spiritual genius) culture and 

all these aspects. Culture is a public good and 
development framework for both an individual and 

1).
As it is stated in the European Parliament Resolution 

ultural
1 Eu-

.
Available from: <http://www.europarl.europa.eu>.



industries and provide an added value to culture and 
economy if a thriving community of creators of arts 
did not regularly create new jobs.

great attention is paid to strategic investment in culture 
and abilities to innovate. The year of 2009 was named 

business and science; it was determined how culture 
contributes to the development of economic and 

2. In 

issues of funding opportunities and skills necessary 

of culture was increasingly recognized as inspiring 
local or regional development. It is also in line with 
the development of methodology for collecting 

stated in Creative Economy (2010)3

attractiveness to investors. Landry (2000) in his work 
on the concept of creative cities argued that these 
cities should have possessed their most important 

value by stopping the development of old industries 

group of cities sought to invest in cultural industries 

from 1995 to 2001 creative industriesevolved faster 

Some Eastern European cities used the cultural 
industries as the opportunity to become creative cities. 

proper planning of cultural activities. Examples of 
European Capitals of Culture show contributions of 
the cultural sector to the economic and social life of 
2 Europos komisija. (2010). 

<http://ec.europa.eu/culture>.
3 Creative Economy. 

http://www.unctad.org/en/docs/
>.

a city as well as to residents’ education (European 
4. It should be borne in mind that 

creativity is a condition for developing innovations 

European Capital of Culture. The Finish nation 
focused on long-term effects and continuity trying to 
involve more people and businessmen. Though Turku 

and scientists as possible to assess how the city and 

people’s life changes and how culture contributes to 
the well-being of the city.

creation and lifelong learning models. The European 

statistical data for encouraging the cultural and creative 

sectors in other policy areas as well as promote 
research and technological development. The 

cultural content and intellectual property rights that 
guarantee effective remuneration for those who hold 

a fair balance between developers’ and consumers’ 

expand funding opportunities for the cultural and 

bases and encourage the sectors of arts and culture 

management consulting services on such topics 

development of Internet connectivity in rural areas. 
To emphasize the role of culture in 

and macroeconomic evolution should be accentuated 

should be examined within three dimensions:

of culture in entrepreneurship could be analysed via 

individual is driven by values or attitudes gained in 
4 Eu-

.
Available from: <http://www.europarl.europa.eu>.
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his childhood. The role of social norms emerges as 

(2003) noted that the cultural dimension is present in 
all innovative and entrepreneurial organizations. In 

dimensions as Individualism versus Collectivism 

The system enhancing entrepreneurship is crucial; 

investments in supporting entrepreneurship could 

culture because organizations and employees need 

growth and many other different factors that create a 
country’s image and added value. These are only few 

examination.
The research object is the role of culture in 

entrepreneurship.The research aim is to examine how 
culture affects the dynamics of entrepreneurship in 

innovativeness or social and cultural norms.
Research objectives: to analyze the main 

dimension of creativity in the context of competitive 

reveal research results where the main impacts of 
culture on business in Lithuania are examined.

methodology

methodology is built from both qualitative and 
quantitative research methods. Adult population 

interview refers to a qualitative method.

The concept of the economy of culture

the movement of cultural goods and services 
is an important factor in forming a country’s 
image. Lithuania’s cultural sector has never been 
comprehensively studied in terms of the economy of 

5

5 -
 Avail-

able from: < http://ec.europa.eu>.

are most promising for export. There is no statistical 
data to assess the contribution of culture to the 
Lithuanian economy. As it is stated in the National 
Lisbon Strategy Implementation Programme of the 

study should be the background for the economy of 

cultural sectors and encouraging innovation-driven 

perspective Lithuania in the world’s economic 

technological and innovation sense compared to the 
leaders that manage intellectual property rights and 

should be pointed out that culture contributes to 

while economic trends in culture create such positive 
consequences as learning and knowledge. The concept 
of the economy of culture as a discipline was analysed 

focusing on the legitimacy of a state’s intervention in 
the sector of culture and effective use of public funds 

was developed in the economy of culture at the end 

the European budget led to redistribution and a new 
cultural role of public sector expenditure. 

and this was a key reason why the cultural industry 
became the centre of political discussions. As a 

irrespective to the commercial value they may have; 
cultural activities may have their own personal 

Komunikatas apie Euro-

http://eur-lex.europa.
eu>; Europos komisija. (2010). 

http://ec.europa.eu/culture>.



purpose or they may contribute to the creation of 

Convention on the Protection and Promotion of the 
Diversity of Cultural Expression was adopted only 

become the source of funding for museums. 
A broader vision of culture and its development 

culture and its development may be understood as 
displacement. Stages of this interpretation include the 

(that include a variety of players involved in the 
model description) and knowledge. The concept 
of development is built by all social players who 
face a necessity to acknowledge their differences 

industries play an important role in development; it is 

well-being. The Organization of American States 
(2004)7 discusses the concept of development in a 
broader sense: development of a person is associated 

etc.).

on culture pose no threat to justice as the essential 

as well as exchanges in cultural production. To sum 

The extent of the creative economy is 
determined by the scale of the creative industries; 

debates. As it is stated in the feasibility study Creative 

7 Organization of American States. (2004). Inter-American Coun-
cil for Integral Development (CIDI). Culture as an Engine for 
Economic Growth, Employment and Development. Available 
from: <http://www.oas.org/udse/english/documentos/tema1es-
tudio.doc>.

Creative Economy. 
DITC/. Available from: <http://www.unctad.org/en/docs/ditc-

Creative Economy. 
http://www.

>.

to identify the value of goods and services in these 
industries where creativity can be described as a tool 
to start the production process and communicate a 
message about creative goods or intellectual property 

is not always possible to measure artistic value in 
monetary terms since these goods and services are 
valuated not only by developers or manufacturers 

Howkins’ book on the relation between creations 

generating economic growth. 
The creative economy is particularly attractive 

potential is used. For countries that develop the 
creative industry it is not only promotion of a country 

components for the development of the creative 

of international trade of products from creative 

the visual arts sector grew more than twice to 22.1 

important aspect of international trade while trading 
in creative products is the respect of intellectual 

depends on effective copyrights management.
The creative economy falls within the context 

of the political responsibility and the environment of 

where issues related to creative industriesare solved. 

government policies have some kind of interaction 

economic development (international trade in 
creative goods and services becomes an important 
area in many countries); growth of a region (via 

culture (inclusion of 
socially vulnerable groups in the creative industries). 

lid growth (see 
Figure 1).
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Fig. 1. Factors of the symbiosis of arts and business
Source

Individuals and organizations that are involved 
in cultural activity and act in the creative economy 

public sector (public cultural institutions such 

seeking private sector
and etc.); non- sector

civil society (

the creative economy in countries with transition 
economies due to the uniqueness of each country’s 
economic and cultural circumstances. Some of these 

and apply new directives in their policy decisions 
but they have one common problem in dealing with 

previously was a public property and now belongs 

were transferred to individuals often are not properly 
maintained). A similar situation exists with cultural 

funding sources from the private market and often 

private sector.

video and advertising products.

Relying on the study Creative Economy 

have adopted innovative strategies in their cultural 
and creative industries. Having a look at the Latvia’s 

creative economy was mentioned 

stated that economically most successful sectors 
were related to informing the public (literature and 

the priorities that emerged mainly because of their 
exports potential were the design and the audio-visual 
media. It was also found that the annual turnover of 
creative industries and the number of employees 

and advertising sectors. Russia assessed creative 
industries as an opportunity to develop and modernize 

th and 20th

centuries were transformed into cultural centres or 

Culture).
The emerging global trend of the creative 

economy also affected India. The future of this country 
very much depends on how it will be able to compete 
not just in terms of technology or software but also 

creative economy. Today India is already competing 



advertising sectors witnessed. The principle purpose 
of today’s India is to promote and develop creativity 

and geographic regions. Cave (2001) believed that 
in order to develop successful businesses in creative 
industries it is needed to recognize emerging business 

play an important role in the creative economy 
through its ownership and action in public cultural 

these public cultural spheres should work as creative 

role of these institutions and activities in promoting 

government’s assets and operating costs are critical 
for the development of creative industries.

contribute to shaping public policy in order to grow to 
a strong and sustainable creative economy capable of 

strengthening competitive advantage of creative 
products and services as well as protecting cultural 

the role of governments is essential at both national 
and international levels in order to make creative 
industries capable of competing in global markets. 
Creative goods and services are special because they 

identity and are unique and different. In order to 

it is necessary to scrutinize creativity through the 

social development. 

The dimension of creativity in the context of 
the competitive advantage

environmental problems encourage people to look for 
innovative practices that would lead to the creation of 

new solutions; it is like the cultural engine. Innovation 

consideration that creativity is alive where there is 

investments are allocated and knowledge-based 
society prospers. 

to be European ambassadors of creativity and 
innovations in 2009) focus on practical aspects of the 
symbiosis between arts and business (including such 
aspects as a long-term consensus and synergies of 
the representatives of different spheres) and in their 
appeal emphasize the importance of artistic creativity 
in business by such encouragements (European 

9

thinking and learning-by-doing at schools and 

innovations that contribute to sustainability.
To strengthen European competitiveness and 

different countries should be implemented. Investments 

and lifelong learning via reallocation of budgetary 
principles and the European Structural Funds are a 
necessary combination. Education systems should 
prepare people to become members of permanently 
learning society. Legal protection of intellectual 
property and risk management are some additional 
measures of stimulating social policy. According 
to European Ambassadors of the Creativity and 

and business should be in parallel with strengthening 

2009). In order to involve both service providers 
and users in these changes it is necessary to join 

policies. This appeal aims at drawing attention to 

both the developed economies and poorer countries. 
Creativity is the most important factor that would 

interdependence theory and the theory of structural 

on the ideas of such authors as Choi and Thompson 

9 Europos komisija. (2009). 
 Available from: <http://europa.

eu>.



knowledge needed to maintain the ability to develop 

communication gap between sellers and consumers. 

relationship between employees’ creativity and 

experience and knowledge. It was found that 
employee’s creativity is undoubtedly related to his 
on-going sales and assessment of work carried out 
by an employee or by a project manager. The concept 
creative staff refers to an employee who is driven by 

and leading. Researchers believe that creativity brings 
new and useful ideas that are crucial for business 
competitiveness. Effective creative autonomy is 
based on personal knowledge and skills that foster 

happens when an employee generates a new idea and 
wants to further examine it but a manager issues orders 
to stop working on that project; the author believed that 

organization and employees are encouraged to think 

employees with necessary resources required for 

the number of new ideas is the greater is likelihood 

internal motivation is associated with creativity and 

their salaries and face the risk of penalty or loss in 
order to implement their ideas. 

while relying on thoughts and experiences of creators 

creativity refers to such aspects as intuition and a 

One could therefore say that creativity is the 

surrounding environment. Creativity is not an easy 

term to describe because it involves various aspects 

innovations and technology in business practices. It 
is important to measure not only the economic results 
of creativity but also the cycle of creative activities 

creativity can be seen as the process in which creative 
ideas become products or services that bring value. 

a functioning prototype (the stage when a creative 
product is already visible and is focused on searching 

are started from scratch).

in terms of management and valuation of returns 

steps should be supported by funds from the side 

environment for developers and the infrastructure to 
facilitate the development of ideas. Creativity is the 
main form of self-realization and self-actualization;

is realized during all life. This innate need is also 
emerging as undisputedly important for the European 

of both states and individual organizations. 

Entrepreneurship in the context of the 
symbiosis of arts and business

creativity-based business and/or entrepreneurship 
are becoming an important factor for economic 

entrepreneurship are incorporated in the European 

Entrepreneurship in 



Europe 10. Entrepreneurship is versatile and 
can work in different contexts as well as different 

broadly than management because it is associated 

challenges. This is the process by which individuals 
(both running their own business and employed by 
other organizations) seek innovative and effective use 
of opportunities; even though at that time do not have 

11.
Creative entrepreneurship involves generation of 

relates to successful and talented entrepreneurs 
whose creative ideas turn into products or services 
for the public.

independence level or a variety of tasks and interests at 

employment choose to become entrepreneurs 
partially or full-time due to economic necessity. 

the Europeans’ preference to be self-employed often 
fails because of a variety of obstacles. Administrative 

main barrier to business start-ups. Entrepreneurs still 
identify bureaucracy as the major obstacle to business 

the domestic market; developing business solutions 

thinking as well as awareness of career opportunities 
and skills.

All these elements should be accessible 

Entrepreneurship in Europe

Entrepreneurship activity also depends on a positive 

positively concerned and the stigma of failure is 

10 -
ship in Europe’. Available from: <http://eur-lex.europa.eu/Lex-

11

tinklas. Available from: <www.businessangels.ltf>.

public should encourage successful entrepreneurs and 
tolerate their failures. Although many people prefer 

their teachers should be prepared for development of 
entrepreneurship via development of entrepreneurial 
skills. Companies may provide the model and success 

it brings to the public. Starting entrepreneurs should 
rely on those who can play a crucial role in supporting 

and the media.
Success-driven and talented people who 

are able to transform creative ideas into products 
or services for the public may be called creative 
entrepreneurs. Austrian economist Schumpeter 
(1934) argued that independent entrepreneurs and 

the birth of new ideas and technologies occur. As it 

are people who create an economic value through 
creativity’. The modern world is a new creative 
world where creativity stimulates economic growth. 
Florida (2002) presented his theory of economic 
development highlighting three key factors (3 T): 

to guarantee success. Artists and designers are 

into consideration marketing and business aspects 
to survive in the market while executing creative 

changing world the role of information dissemination 

and business while developing entrepreneurial skills 
and knowledge. The Creative Economy Feasibility 



to creative and cultural projects; copyright protection; 
new technologies; the follow-up study to update the 
know-how.

The feasibility study of 2010 emphasized that 
the most important creative role in entrepreneurship 
should be development of skills and continuous 
learning; care should be taken of creative society 
while being proud of creators’ works in the market. 
Creators must be able to make living from their 

the same as a businessman because an entrepreneur 
is an individual who recognizes possibilities and 

changing modern world; he searches for options and 
rapid implementation of them and is more inclined 
to take risks. In order to acquire relevant experience 
and skills and gain practical value and meaning it 

promote lifelong learning. 
Reasons for the lack of cooperation between 

childhood education. In order to revive the economy 
and skills development at all levels it is vital to 

Social Committee12 paid a particular attention to the 

cooperation of educational institutions and social 

employer’s needs. In the today’s globalized world 
12

Darbo rinkos ir 

Available from: < -
>.

communication and language skills and teamwork 

advantages should be started developed in early 
childhood.

The European Centre for the Development of 
Vocational Training in its study on needs of skills for 

decade the number of jobs requiring high or medium-

help ensure that those skills continue to meet structural 
changes in the labour market. The data of Eurostat 
(2007) shows that employment of citizens from 

education has been increasing faster than the average 
employment rate (European Economic and Social 

are not interested in a scientist’s career. Immigrants 

education institutions need to strengthen partnership 

The member states agreed that by 2020 on 

lifelong learning; the percentage of higher education 
graduates of 30-34 years old should make up no 

age of 4 years and till compulsory schooling age 

should be remembered that this policy should be based 
on equality and non-discrimination of citizens.

Methodology
To answer the research question whether 

aspirations and attitudes of individuals as well as the 
largest study of entrepreneurial dynamics in the world 
(occupying nearly 70 economies with high-quality 
standards applied). The team of the International 

the basic entrepreneurship indicators in participating 

and prepare necessary recommendations for further 



economic development. The study covers a wide 
range of research objects: from innovativeness 
and motivation to competitiveness and growth. 
Entrepreneurship is scrutinized as a process from 
the conception of business ideas or potential 
entrepreneurial activities to the development of 
nascent or mature businesses.

The methodology is built on both qualitative 
and quantitative research methods. The Adult 

while experts’ interviews (National Expert Survey: 
NES) refer to a qualitative method. A well-established 

and checking the data) leads to high-quality data. 

conducted APS survey with the sample reading 

this number read 2 001). The Lithuanian qualitative 

market openness or cultural and social norms. The last 
group of experts related to cultural and social norms 
particular importance for research results within the 
present publication.

Efficiency-oriented countries
Effective production methods in use; the 
increase in productivity and cutting costs; 
focus on the economy of scale; large 
companies are dominating; small and 
medium businesses occupy niche positions 

Innovation-driven countries
Economies are oriented to innovations and 
higher added-value; expanding service 
markets; competition is based on 
innovations 

Fig. 2.
Source

Lithuanian entrepreneurs should focus on creativity 
and innovations that are strongly dependent on the 
national culture. The main objective of the present 
publication is to illustrate how important culture for 

The role of culture in entrepreneurship in
Lithuania

culture and the arts-business symbiosis well-examined 

on how the Lithuanian culture affects the dynamics 
of entrepreneurship in Lithuania. The dynamics 
refers to both intentions and motives for setting up 
a company and bankruptcy cases or reasons for it. 

is started by the well-known Hofstede’s cultural 
dimension of uncertainty avoidance which is related 
to the fair of failure to start business. According to 

of failure has a negative impact on their decision to 
start business. It also appears as an obstacle for those 

selling products or services to others. 

many national factors that more encourage than 
prohibit entrepreneurial activities. One of such motives 

mentioned larger freedom as the most important 
motive to use a business opportunity although 
other respondents were sticking to possibilities of 
maintaining or increasing their incomes as the most 
important motive to be in business. It should be added 

business opportunities derived from the necessity as 
they were not working at the time of business creation 
in spite of being employed before starting their 

more Lithuanian entrepreneurs were opportunity 

more in favour of being successfully employed in a 
company. The perception of skills and knowledge is 
also related to the national culture. Some nations have 



among Lithuanian entrepreneurs to start and manage 

managing resources. 
Among Lithuanian entrepreneurs’ motives to 

start business there should be a desire to do things 

use their education as well as the legal status of a 
business-owner underlined. For this reason in 2011 

owners or managers themselves. 
Taking into consideration the role of education 

motivated to use their expertise built at education 

opinion about orientation of Lithuanian education 
system to entrepreneurship. The effects of education 
at secondary and primary schools were modest 

Lithuanian education remained a factor not in favour 

initiative and autonomy are more suppressed than 
encouraged at this level. Experts admitted that 
graduates have no necessary knowledge of business 
principles and trends after their graduation from 
secondary and primary schools. Experts were more 

administration training while preparing entrepreneurs 
(half of experts characterized it negatively in 2011). 

were pessimistic).

not fully represent all the impacts of the national 

average 7 experts out of 10 (the experts’ sample read 

innovativeness and achieved success well-
accentuated in the economy. In spite of experts’ 
negative opinions on the entrepreneurship enhancing 

completely agreed that they would like to start their 
own business if they had resources and capabilities. In 

their own business they would be more respected by 
acquaintances and relatives. Coming back to cultural 

of respondents work security was more important 

ded regular 
changes in their career). 

that customers were willing to try new products and 
services. Another positive change was related to the 
conclusion that both companies and customers were 
willing to use services of newly established companies 
(based on experts’ responses). Other cultural 

to bottom’ decision making model is employed in 

employers support employees with new ideas. 
The research results draw quite contradictory 

conclusions regarding the role of culture in 

could be witnessed within the education system 
and governmental programs and/or policies while 
encouraging risk-taking and sound strategic planning. 

percentage of respondents had left their business 

businesses were continually successfully operating. 
Among the main reasons for leaving 

businesses no cultural aspects were mentioned. The 

The effects of culture on entrepreneurship should 
be tackled within the dynamics of entrepreneurship 

the economy compared to 2011. In spite of a relatively 
lower percentage of early stage entrepreneurs in 2012 
compared to other countries (in Latvia this number 

is related to better employment opportunities in the 
market and willingness to establish business because 
of existing good business opportunities as a personal 
carrier choice. Such trends show that Lithuanian 

sustainability and higher success probability. 



are not able to identify business opportunities in 

As a solution to modest entrepreneurship indicators 

mentioned a smoother dialogue of all social groups and 
levels of society while being interactively involved 
in innovations processes. Though it is possible to 
blame the national culture for many issues occurring 

operating within the national culture.

Conclusions
Culture and creativity in Europe bring together 

arts and citizens and contribute to the models of 

lifelong learning. In addition to the system of 

should be a set of opportunities to have an access 

developers’ and consumers’ interests should be 

and creative sectors extended and a favourable legal 
and tax bases guaranteed. Culture stimulates regional 

economic development and many other processes 
that strengthen the country’s image and increase the 
added value.

As the epicentre of cultural creativity is the 

it emerges as undisputedly important for the 

advantage of both states and individual organizations. 
The research results revealed quite contradictory 
conclusions regarding the role of culture in 

more progress witnessed within the education system 
and governmental programs and/or policies while 
encouraging risk-taking and sound strategic planning 

dynamics of entrepreneurship in Lithuania is quite 

and a relatively small percentage of respondents left 

failure has a negative impact on entrepreneurship 

strongly accentuated. A visible switch from necessity 

to opportunity-driven business has been witnessed 
and a desire to do things that Lithuanian entrepreneurs 
are capable to do while using their education is 
a favourable motive. Apart from a negatively 

culture is characterized as having no positive impacts 

able to identify business opportunities in the market 

their knowledge and skills.

the perception of skills/knowledge and business 

to receive the status of a business-owner or to use 

creativeness and innovativeness (or willingness to try 
innovative products or services) as well as social and 
cultural norms (including ways how culture supports 
creativity and individuality) are the key culture-related 
factors to be put into action while transforming from 
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